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HIRE A RIVER HAWK!

Susquehanna University students bring immediate value to the
workplace as interns and employees. THEY ARE:

CRITICAL THINKERS—-Our students have the SERVICE ORIENTED—0ur students contribute
ability to solve problems and think outside the box. more than 25,000 community service hours annually.

CAPABLE AND CONFIDENT—Students learn
leadership and time management skills through more
than 140 active clubs and organizations.

HIGH ACHIEVING—Our graduation
rates far exceed the national average.
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CULTURALLY COMPETENT—AIl students EXPERIENCED—O0ur students often do graduate-level
spend at least two weeks studying away from campus work such as student-faculty research,which is then presented
in a culture different from their own. at national and regional conferences; public readings of creative

work; and business plan development and presentation.

STUDENTS

TOTAL ENROLLMENT:
16% <2,203 24%
ARE FRATERNITY FROM 33 STATES ARE STUDENT-ATHLETES COMPETING IN
OR SORORITY AND 23 COUNTRIES 23 INTERCOLLEGIATE
MEMBERS 16.2% ARE FROM HISTORICALLY VARSITY SPORTS

UNDERREPRESENTED GROUPS

ACADEMICS
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100%

OF OUR STUDENTS COMPLETE ONE OR MORE . OF STUDENTS STUDY AWAY,
INTERNSHIP, PRACTICUM OR . CHOOSING FROM
RESEARCH EXPERIENCE : 100+ PROGRAMS

BEFORE GRADUATION ON SIX CONTINENTS
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MAJORS AND MINORS

0/ % 20.20/0* OF THE STUDENT
23.5 /0 OF THE STUDENT BODY MAJOR IN SOCIAL SCIENCE FIELDS
BODY MAJOR IN BUSINESS FIELDS

MOST POPULAR MAJORS
MOST POPULAR MAJORS

» Communications
» Business Administration » Psychology

» Accounting

19.30/0* OF THE STUDENT
............. SIGMUND WEIS -+ ++vvveeeen BODY MAJOR IN STEM FIELDS
SCHOOL OF BUSINESS MOST POPULAR MAJORS
- Biology

» Neuroscience

1 5 ° 80/0* OF THE STUDENT BODY
MAJOR IN VISUAL AND PERFORMING ARTS

MOST POPULAR MAJORS
 Graphic Design
« Creative Writing

8 .1 0/0* HAVE CHOSEN

EITHER A PREPROFESSIONAL MAJOR,
OR SELF-DESIGNED THEIR MAJOR

In the TOP 5% of business
schools worldwide to earn
' AACSB accreditation
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TOTAL # OF STUDENTS: 572

*=numbers do not include double majors

SUSQUEHANNA SUCCESS

TOP 10 IN THE NATION [ TOP 10 NATIONWIDE
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#8: FOR PERCENTAGE OF SUSQUEHANNA GRADUATES WHO ARE #9: TOP 10 MOST ECONOMICALLY
STUDENTS WHO STUDY ABROAD EMPLOYED OR PURSUING DIVERSE COLLEGE CAMPUSES
(U.S. News & World Report Short List: ADVANCED DEGREES The New York Times
Most Students Who Study Abroad) WITHIN SIX MONTHS AFTER GRADUATION

For more information about hiring a Susquehanna University student, go to www.susqu.edu/employers, or
contact Keesha Moore in the Career Development Center at moorelt@susqu.edu or 570-372-4146.



